ARTICULATION AGREEMENT
BETWEEN
THE METROPOLITAN COMMUNITY COLLEGES
AND
University of Missouri

OVERVIEW:

This formal program articulation agreement is made and entered into by the
University of Missouri, hereinafter referred to as MU, and the Junior College
District of Metropolitan Kansas City, Missouri, hereinafter referred to as MCC. By
this agreement MCC and MU express a shared commitment to increasing
opportunities for student access to and success in higher education. By clarifying
transfer policies and procedures which assure articulation between programs, the
institutions seek to assist students in making a seamless transfer from the
associate to the baccalaureate degree.

PURPOSE:

This agreement provides students who have earned an Associate in Applied
Science in Apparel and Textiles Merchandising and Marketing the opportunity to
complete a Bachelor Science in Human Environmental Sciences with an emphasis
in Apparel Marketing and Merchandising at MU. Any Metropolitan Community
College student who has earned an Associate in Applied Science in Apparel and
Textiles Merchandising and Marketing is guaranteed that MU will accept all
courses designated within this articulation agreement and will apply such to the
Bachelor Science in Human Environmental Sciences degree in a manner
consistent with the treatment of native students.

CONDITIONS OF TRANSFER:
Section I: Admissions and Matriculation

MCC students maintaining continuous enrollment under this agreement will be
afforded the same treatment and protection as MU native students enrolled under
a specific catalog.

Criteria for acceptance into MU for transfer students is based upon their past
academic performance and the admission requirements for the Bachelor of
Science in Human Environmental Sciences with an emphasis in Apparel Marketing
and Merchandising.

MCC, upon request of students, will provide verification of completed courses to
MU through its Office of Admissions.

The transcripts of students transferring from MCC will be evaluated by the MU
Office of Admissions.



Transfer students from MCC will have access to financial aid and student services

on the same basis as native students.

Minimum grade standards for academic progress and graduation from MCC will be

subject to no further review by MU.

MU will apply the same academic progress and graduation standards to MCC
transfer students as those applicable to native students at MU.

Section Il: Transfer of Credit

A maximum of 80 credit hours will be accepted by MU from MCC to be applied to
the Bachelor Science in Human Environmental Sciences.

Transfer students from MCC, upon acceptance into the Apparel Marketing and
Merchandising emphasis area at MU, will have junior standing at MU.

Section lll: Program Plan

Students falling under this program articulation agreement will be responsible for
successfully completing the following requirements.

Transfer Agreement — University of Missouri Textile and Apparel
Management
Concentration area: Apparel Marketing and Merchandising

MCC-Penn Valley A.A.S.
Apparel Marketing and Merchandising

University of Missouri TAMS Transfer
Equivalent

Core requirements:

APTX 40 — Fundamentals of Apparel
Construction

No transfer credit

APTX 100 — Introduction to Apparel Studies

TAM 1100 - Introduction to the Textile and
Apparel Industry (3)

APTX 111 — Aesthetics and Design for Apparel
and Textiles

TAM Elective (3)

APTX 112 — Clothing Construction

TAM Elective/TAMS 2280 — Apparel Production
(4)

APTX 118 — Costume History — Ancient
Mesopotamia to the 19" Century

TAM 2510 — History of Western Dress (3)

APTX 119 — Visual Merchandising

TAM Elective (3)

APTX 212 — Textiles

TAM 2200 — Textiles (3)

APTX 217 — 20" Century Costume History

TAM Elective (3)

APTX 218 — Merchandising Field Experience

TAM Elective/TAMS 4949 (3)

APTX 220 — Merchandising |

TAM 2300 — Retail Financial and Merchandising
Control (3)

APTX 221 — Merchandising Il — Global Issues

TAM 3110 — Textiles and Apparel in the Global
Economy (3)

ACCT 101 — Accounting |

ACCT 2036 — Accounting | (3)

BSAD 205 — Marketing

Supporting Core Requirement: MKT 3000 —
Principles of Marketing (3)

ACCT 102 — Accounting Il

ACCT 2037 — Accounting Il (3)

ECON 210 - Macroeconomics

ECONOM 1015 — Prn. Of Macroeconomics (3)




General Education Requirements:

ENG 101
(Must also take ENG 102 before transfer)

ENG 101: General Elective
Gen. Ed.: English 1000 (3)

SPDR 100 Gen. Ed.: Communication 1200 (3)

HIST 120 or 121 Gen. Ed.: History 1100 (3)

Foreign Language — any foreign language (3-5) Gen. Ed.: Humanistic Studies and Fine Arts (3-5)
Art History — any art history course Gen. Ed.;: Humanistic Studies and Fine Arts (3)
Math — Math 100 or above Gen. Ed.: Math 1120: College Algebra (3)

(must complete MATH 120-College Algebra for
transfer)

Science — Biology or Chemistry 101 or above (3-
5)

Gen. Ed.: Biological, Mathematical and Physical
Sciences (3-5)

Elective (3)
(must complete ECON 211 — Microeconomics
before transfer)

Gen. Ed.: Social and Behavioral Sciences (3)
ECONOM 1014 — Prn of Microeconomics

Years 3 and 4 at UMC

Biological, Mathematical and Physical Sciences (4)
Social and Behavioral Sciences (6)
Humanistic Studies and Fine Arts (1-3)

Capstone Experience

O TAM 4990 — Retail Marketing and
Merchandising (3)

HES College Foundation Courses

(6-7) Choose from:

HES 1100, ARCHST 1600, ARCHST 2600, CFE
2183, CFE 2185, HDFS 1600, HDFS 1610, HDFS
2400, NS 1034, NS 1340, NS 2380, SW 1115,
SW 4710

Core Requirements

(18)

OTAM 1200 — Basic Concepts of Apparel Design
and Production

OTAM 1300 — Softgoods Retailing

OTAM 1400 — Softgoods Consumer Behavior
OTAM 2120 — Professional Seminar

OTAM 2500 — Social Appearance in Time and
Space

OTAMS 3410 — The Clothing/Textile Consumer

Area of Competence

(11)

OTAM 3100 — Fundamentals of E-Commerce
OTAM 4990 — Retail Marketing and
Merchandising

Supporting Core Requirements

9)

O MGT 3000 — Fundamentals of Management
OSTAT 1300 OR 1400 OR E&CP 4170

O Business Elective (3000 level or higher)

O A 2.5/4.0 GPA is required for transfer.

O English 101 and 102 must both be completed before transfer.




TERMS OF AGREEMENT:

This agreement is made and entered into in the academic year 2009-2010 and
remains in force unless changed in writing by mutual agreement of both parties.
The agreement may be amended at any time with the approval of both parties and
is subject to regular review to assure currency with the respective degree
requirements. Should either party desire to discontinue this agreement, advance
notification of two years will be required.

SIGNATURES:

The Junior College District of Metropolitan Kansas City, Missouri (MCC) and
University of Missouri Columbia enter into this program articulation agreement
leading from the Associate in Applied Science in Apparel and Textiles
Merchandising and Marketing to the Bachelor Science in Human Environmental
Sciences with an emphasis in Apparel Marketing and Merchandising by the
affixing of signatures of the chief executive officers of both institutions.

Jacqueline I. Snyder Date
Chancellor

The Jr. College District of Metropolitan

Kansas City, Missouri

Brady J. Deaton, Chancellor Date
University of Missouri-Columbia



